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EXECUTIVE SUMMARY

OA vision foretells what may be ours. Wi th a g
accomplishment to another, using the materials around us only as stepping stones to that which is higher
better and mé&atherinesLagarn sf yi ng. 0

In 2005, a report issued by Angelou Economics identified that émtioetof young professionalsas

concern for the F@ities region.According to the Angelou Repol @bility to attract and retain the

young professional age groupq to 44) is important to relocating companies. Young professionals

provide the supply of innovative and creative workers for growing companies. Because of this, the Three
Rivers Community Roundtable has identified the retention and recruitment &fr¥fassgonals as an

area of focus.

In May 2008, the Young Professionals Community Roundtable (YPCR) was formed. YPCR includes
representatives from Bechtel NexGen, Hispanic Chamber, Mid Columbia Rotaract, Pasco Chamber,
TRIDEC, Tities Visitor and Conviton Bureau, T@ity Regional Chamber, Young Leaders Society, and
Young Professionals of theQties (YPTC). This committee is chaired by Gary Ballew (City of Richland),
Diahann Howard (Port of Benton;Jities Research Distremd Traci Jao (TBEC).

InNovember, YPTC surveyed their membership asking them abouCitiesFrivhat they liked
most/least, what they would add, what they would change, and what would they tell the leadership of
the community.

Based on these results, YPCR held ar@tewith participants from all Young Professional groups
(Bechtel NextGen, Hispanic Chamber, Rotaract, Young Leaders Society, andhMPTRarrette was
held on January 15, 20Q9The participants were asked to comment on six key tépi&iggestion
CommunityConsolidatiorEnvironmenPersonalityand Stay Factors

MAJOR THEMES
#1 SUGGESTION TO LUEARSHIP
Young Professionals have a voice and are ready to actively participate in the community socially and
politically. They are ready and willing engage community leadership to assist on projects and
initiatives. Their number one suggestion to the community leadership can be categorized in two main
themes jobs and activities.

COMMUNITY

Young Professionals defined it simply as a sense of bajpnggroup of people who live and grow

in a common area, who care about that area, and want to make the best of it for themselves and the
future occupants. A network of people who help develop their environment and share the benefits of
living in proxinty of one anotherKnowing hat your voice is not only
valued. People living together in the same space, interacting in life on a daily basis and relying on
each other to meet our needs.

CONSOLIDATION
The majority voicevas in favor of consolidation. Consolidation allows for a stronger voice and a
single name and brand.

Those that were against felt that consolidation would cause the cities to lose their unique flavor,
character and features. A solution to this woultblmnsolidate yet keep the names of the cities as
boroughs or district namésimilar to New York City.

ENVIRONMENT

TriCities needs to create a sustainable environment. Finding a balance between preservation and
modernization is essential. TheClties is the Center of Excellence in Energy Technology and
Sustainable/Renewable Energy. This needs to be reflected in our branding efforts and throughout
the community.
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PERSONALITY

Young Professionals envision the personality and character of@itee3io be modern, clean,

classy, and sophisticated with culture. The personality/character needs to embrace the desert climate
and rivers, the wine culture look and feel, and with the fact that with WSU here we are a college

town, all while not losingelsmaktown family friendly atmosphere and fulfilling our mission as the
Center of Excellence in Energy.

STAY FACTORS

According to the participants, the-Ciiies does not feel like a community of 235,700 people. lItis
open and empty and there is norggral shared place. For young professionals to stay there needs
to be an emphasis on quality of life activities, community, and employment diversity.

NEXT STEPS
The Young Professional community is eager to start moving forward to assist commusiitip leader
improving the TCities and making it more conducive for Young Professionals.

The Young Professional community acknowledges that the changes desired will not occur immediatel
They also understand the need to engage the future generation aj Pmfessionals.

For 2009, YPCR is focusing on three priorities: 1.) getting our message out to the community leaders,
2.) improving communication methods and 3.) forming committees that address the wants and needs
described in the Charette.
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ABOUT YONG PROFESSIONALS QVDUINITY ROUNDTABLE

In 2005, a report issued by Angelou Economics identified that émtioetof young professionalsas

concern for the F@ities region.According to the Angelou Repohie @bility to attract and retain the

young pofessional age group (25 to 44) is important to relocating companies. Young professionals
provide the supply of innovative and creative workers for growing companies. Because of this, the Three
Rivers Community Roundtable has identified the retentloe@nitment of Young Professionals as an

area of focus.

In May 2008, the Young Professionals Community Roundtable (YPCR) was formed. YPCR includes
representatives from Bechtel NexGen, Hispanic ChamMizge€olumbia Rotaract, PasCbhamber,

TRIDEC, Tities Visitor and Convention BureatCityi Regional Chamber, Young Leaders Society, and
Young Professionals of theQties (YPTC). This committee is chaired by Gary Ballew (City of Richland),
Diahann Howard (Port of Benton;Jities Research District, Leadershigifigs), and Traci Jao

(TRIDEC).

’l‘va-Cl'lIl\

PASCO == TRIDEC

Ohamtber %”Ww TRI-CITY DEVELOPMENT COUNCIL

it TRLCITY

VISITOR & CONVENTION BUREAL REGIONAL CHAMBER OF COMMERCE

ARS8 * HYe L * N * G T 2 /OREEN

young professionals

‘U QQ,W&% é}c’wg VDI ‘

YPCR iworking with Community leadership to create &Cities that magnetically attracts and retains
Young Professionals.

For more information abo¥PCR contact Gary Ballewgiallew@ci.richland.wa.uBiahann Howard
at dhoward@portofbenton.coor Traci Jao atjao@tridecora.
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ABOUT THE YOUNG PESBIONALS COMMUNRAOUNDTABLE CHARRETTE

In November, YPTC surveyed their membership asking them abot€itiesTwhat they liked
most/least, what they would add, what they would change, and what would they tell tbeslepdf
the community.

Based on these results, YPCR held a Charrette with participants from all Young Professional groups
(Bechtel NextGen, Hispanic Chamber, Rotaract, Young Leaders Society, and YPTC).

The goal of the Charrette was to share what YounteBsionals believe, build a vision of what an ideal
TriCities looks like, propose ideas and solutions on how to get there, describe key attractors that make
TriCities a magnet for Young Professionals, and share with Community leadership what they would
envision as an ideal TCities

The Charrette was held on January 15, 2009 thanks to the generous sponsorshipditoes Research

District, City of Richland, and TRIDEC. The Charrette included 60+participants and leadership from Thre:
Rivers CommtymRoundtable, TRIDEC, City of Kennewick, City of Pasco, City of Richland, City of Prosser,
Port of Kennewick and Port of Benton. Suzanne Mitchell (Applied Process Engineering Lab) moderated
the event and Sharon Holden (W$0) and Rich Cummins (CBGtedsn facilitation.

To view the Charrette video, visitp://www.youtube.com/watch?v=Pb90OykGTrS0

The participants were asked to comment on six key topics:

1 #1 Suggestior® What one thing shoultbmmunity leaders focus on to keep Young Professionals in
the TrCities?

1 Community What is community? What images describe it? What type of involvement do you
want? How should we communicate with each other? What is your #1 community value?

1 Consotlationd Should the three separate cities consolidate? Why? What differences do you
envision?

1 Environmerit Describe the Ffities environment. What must we preserve? What do we need to
do/do more of?

1 Personalityy What personality do we want for thEriCities? What do we believe in? lllustrate
the character using color, images, words and phrases.

1 Stay Factor® What elements have to exist for the-Ciiies to be your long term home? Why
What benefit?

The participants were also given the oppuaitiuto physically creathow theyenvisioned their ideal Tri
Citieswould lookusinga variety of mediums.
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To ensure that the participants represented the Young Professional population, a survey was sent to then
to gather demographic information. Thksults of this survey can be found in the Demographic of the
Charrette Participant section below. This survey also gave participants the opportunity to elaborate on
their thoughts of the six topics covered in the Charrette.

After analyzing the informatiaollected from the Charrette and survey, the group felt that the

information provided for two key topics, Community and Stay Factors, lacked the depth needed to
finalize our conclusions and recommendations. To gain a better understanding of thegesfwao top

second meeting was held on March 10. This event was sponsored by the City of Richland and TRIDEC.
Suzanne Mitchell was once again the moderator. Twenty four participants were in attendance.

The goals of the event were:
1 Confirm major themes froraah topic identified from previous Charrette.

1 Dig deeper into Community and Stay Factor topics.

1 Identify opportunities for specific action by Young Professional groups and the community as a
whole.

DEMOGRAPHIC OF THE CHARRETTE PARTICIPANT

The Young Profeseal population is extremely diverse. It encompasses different ages, races/ethnicities,
income levels, careers, educational attainment, and marital statuses. Because of this, it was important to
ensure that the Young Professional population was wedseyed.

PROFILE OF A YOUNRBGFESSIONAL

Based on our survey, the average Young Professional is between the ag&9pi2@hite, has a

Bachel ords Degree, i s an engineer, makes bet wee
resides and wokkin Kennewick, has liveddéor a year, and relocated here from the east coast

because of work.

SEX

Female 50%

Male 50%

AGE

36 - 40
30-35
26 -29 42%

23-25

6| PAGE



RACE/ETHNICIT

BiRacial
Asian or Pacific Islande
Hispanic

Black

White

76%

EDUCATIONAL ATTAINME

Technical/Vocational Degree/Certifica
Doctorate

Post Graduate Degres

Four Year Degree

Two Year Degree

Some College

53%

OCCUPATIONM

Sales & Marketing
Restaurant/Hospitality

Real Estate

Media & PR/Communicatiol
Healthcare

Financial Service

Engineer

Computer Programme

Administrative/Managemer
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$100,000-é

$75,000 - $99,999
$50,000 - $74,999
$35,000 - $49,999
$25,000 - $34,999

INCOME

36%

Divorced
Married

Single

MARITAL STATI

13%
26%

61%

Children

FAMILY STATL

1
No Children 64%

NUMBER OF CHILDFk

1 Child

2 Children

AGES OF CHILDRI
Under 5 Years

6 Years- 10 Years

11 Years- 15 Years

= -
45%

47%

47%

6%
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Kennewick

West Richlanc

RESIDE AND WORK IN SAME (

CITY OF RESIDEN

Pasco
Richland

Prosser

Yes
No

74%

HOUSING STATL

Rent 69%
Own 41%

Yes
No
RELOCATED FRC
Eastern Washingto
Central Washingtor
Oregon
California
Colorado
Arizona
East Coas
Canada
TIME LIVING IN TRITIES
Lessthan 1 Yea
1 Year
2 Years
3 Years
5 Years
6 Years
10+ Years
RELOCATION REAS(
Work
Family & Friend:
Quality of Life

ORIGINALLY FROM-ORTIES

23%
7%
15%
5%
5%
20%
5%
10%
30%
5%
10%
25%
20%
10%
10%
5%
20%

58%
38%
4%
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MAJOR THEMES FROM\BRETTE

#1 SUGGESTION TO LUBEERSHIP
Young Professionals have a voice and are ready to actively participate iartimeunity socially and
politically. They are ready and willing to engage community leadership to assist on projects and
initiatives. Their number one suggestion to the community leadership can be categorized in two main
themes jobs and activities.

The Ti-Cities economy needs to be diversified. By bringing in corporate headquarters, it creates
more opportunities for career advancement. Currently, Young Professionals need to relocate outside
of the area to advance in their careers. Support industndsceeative professions are also needed.

The educational opportunities in theClties need to be expanded making it easier for young
professionals to continue their education. WSU and CBC need to expand their degree options to
include a broader rangefcstudies. Community Centers need to be utibzeter an array of

classes (art, pottery, dance, cooking, etc.) and used as a place where common interest groups can
meet. Communication for these types of classes needs to be improved.

A unified, centrated downtown is needed. Because the rivers are what connect the cities as well as
what draws people here, the downtown community should be located along the riverfront. The
downtown needs to have a rich breadth of usaslizing the work, live, plajféstyle. Must be

walkable and needs to incorporate business, arts, entertainment and housing. Recognizing that
riverfront housing is not conducive for family style living (no yards, smaller homes), the housing shoulc
be targeted to norfamily households

COMMUNITY
What is communityRc cor ding to Webster, community is de
the people with common interests living in a particular area; an interacting population of various
kinds of individuals in a common location;agrof people with a common characteristic or interest
l'iving together within a | arger society. o

Young Professionals defined it simply as a sense of belonggr@upg\of people who live and grow

in a common area, who care about that area, and want tientiae best of it for themselves and the
future occupants. A network of people who help develop their environment and share the benefits of
living in proximity of one anotheKnowing hat your voice iIs not only
valued. People living together in the same space, interacting in life on a daily basis and relying on
each other to meet our needs.

What does the TiCities need to improve the coomity: cultural diversity, improvement of community
communication, more opportesifor social responsibility, more diverse activities, and more political
involvement.

The TrCities needs cultural diversity. Cultural diversity leads to enriched communities. More
acceptance/tolerance of religion, age, ethnicity leads to mutuaécgsappreciation and
stewardshipwWe 6 r e al | herdsotlrgtidhyg e mmiucern vieo each

It is difficult for new residents, and existing residents, to plug into the community. The current forms o
communication are not easily accessedaaagoorly advertised. Young Professionals have a hard

time finding out what is happening in the community. When you have 285,000 web searches to look
through to find a community event, it tends to be overwhelming. There needs to be an increase in
types and range of communication to create a greater awareness of the range of methods of
engagemend from events and entertainment to social and political involvéntieattwork for the

Young Professional segment. Ideally a centralized, well advertisesbf@ommunication (website,
bi-weekly newsletter, etc.) needs to be created.

Young professionals are committed to social responsibility. Volunteerism and giving back to the
community are important to being part of the community. To be good neigblemgage
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intergenerationally youth sports, arts, programs through support of senior progr@smportant.
An increase of awareness and more opportunities for these types of actreitieeded.

There needs to be a broader range of activities amoke opportunity to participate. Types of
activities that are needed: activities to foster understanding and appreciation of ethnic differences
(i.e. history and cultural diversity), more family oriented activities, and activities for the Young
Professical segment that is not centered around alcohol (i.e. sports leagues, clubs, festivals, live
music, etc.).

Young Professionals want to be heard and their input considered. To do this, they want more
information about local government initiatives and hquatticipate. They want to participate in
leadership groups and meetings such as planning commissions, economic development committees.

CONSOLIDATION
The majority voice was in favor of consolidation. Consolidation allows for a stronger voice and a
sinde name and brand.

The TrCities will have a stronger voice in/at State government if they can present a unified agenda
and demonstrate collaboration/cooperation. Consolidation may bring economies and efficiencies
ranging from transportation systemsdoycling solutions.

Consolidation will provide a single name and brand. It will also esbigigingboth larger business

and workforce. Combined, the-Tities are the @ largest city which should be imgatin

recruiting and retaining busine3he majority of the participants do not see theCitres as four

individual cities, they see them as one. Regardless of consolidation, there needs to be a unified visior
for the TrCities region that is communicated to the community and the state.

Those that were against felt that consolidation would cause the cities to lose their unique flavor,
character and features. A solution to this would be to consolidate yet keep the names of the cities as
boroughs or district namésimilar to New York City

ENVIRONMENT
TriCities needs to create a sustainable environment. Finding a balance between preservation and
modernization is essential. TheClties is the Center of Excellence in Energy Technology and
Sustainable/Renewable Energy. This neebls teflected in our branding efforts and throughout
the community.

When discussing historical preservation and modernization, there needs to be a balance of old and
new. Vintage homes and downtown landmarks are icons that are important to keeptoriyhaf his
Hanford should not be ignored. It should be celebrated within the historical context as well as
embraced within the emerging futureQities. Modernization is desired in our transportation options
and in creating walkable communities that pm@tes the live, work, play lifestyle.

Because open spaces foster community, they need to be preserved, especially near the river. Density
should be created around the open spaces using the natural desert scape. The desert and rivers
need to be honokkand leveraged as key features and attractors. Developments need to be built

up not out.

We are the Center of Excellence in Energy Technology, and that message needs to be communicatec
throughout the community. Energy efficient and LEED standardsesboddaced by contractors

on new construction and renovation/remodeling projects. Residents need to embrace and be able to
contribute to fulfilling the mission of energy excellence (recycling, conservation, etc.).

PERSONALITY & CHARER
Young Profesonals envision the personality and character of theitigs to be modern, clean,
classy, and sophisticated with culture. The personality/character needs to embrace the desert climate
and rivers, the wine culture look and feel, and with the facithlatWSU here we are a college
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town, all while not losing the siallvn family friendly atmosphere and fulfilling our mission as the
Center of Excellence in Energy.

What does modern, clean, classy, and sophisticated with culture personality lodk likagiodern

is updating the current transportation system (addition of night and weekend service as well as
incorporating different types of transportatiomonorail, trolley, tram, etc.) and modernizing some

of the shopping centers (i.e. Uptown Shop@iegter). To be clean means to be environmentally
conscioughysically cleaning up our streets, parks, and housing; am@hkaving indigenous plants
other than tumbleweeds along the highways and roads. To be classy means having nice bars that are
not bcated in hotels that serve wine in glasses rather than plastic and having other nightlife options
that Young Professionals can enjoy (martini bars, jazz clubs, wine bars). To be sophisticated with
culture means to have movie theaters that show forethmadependent movies, a performing arts
theater that is in a beautiful venue, higher end restaurants, art museums, and public art displays
along the downtown areas.

TheTriCi ti es is the heart of Washingt omeedMolbee Cou
made to give the residents and visitors the impression that when they enteCiiresThey are

entering wine countryBusinesses that support the widestry need to be brought in to truly

become a wine hub.

The Young Professionalsda drong desire for emphasis on higher educatibmey would like to
see a il 4-year university with breadth of programs, residence fail$ sports teams. Also would
like to seecontinuing development (life interests, healthy alternatind$ifelong enrichment (career,
family, health, etc.)

Steps need to be taken to become a college town. Discounts for college students at local businesses,
extended hours of operations, affordable club type activities and sports leagues need to be
establishedd create this atmosphere.

STAY FACTORS
According to the participants, the-Triies does not feel like a community of 235,700 people. It is
open and empty and there is no general shared place. For young professiorsyshest needs
to be an emphads on quality of life activities, community, and employment diversity.

In terms of quality of life, Young Professionals are looking for more activities. Family activities include
theme parks, water parks, d@rts, and mini golf. More nightlife optigakcohol and nealcohol

related). Performing arts to include opera, all music type concerts, plays, and a new venue to
perform at. Community classes to include art, cooking, and dance. River activities to include rentals
and lessons. Shopping toude higher end stores and boutiques. They also need an improved

public transportation system to get to all these activities.

Young Professionals are also looking at their education options. They waiouayekr university
with expanded degree prgram options, residence halls, arts (performing, participatorg),
professional / career development (classes, resources).

In terms of community, Young Professionals need a sense of it. They need to get acclimated to the
community quickly when theywa@rand make it easy to find oféeplace. There needs to be a
gathering place where they can live, work and play all within a walking distance.

In terms of employment diversity, there needs to be industrial diversity and a breadth of employment
options. The TrCities needs to hedge the future by bringing in technology and engineering jobs as
well as green and non green energy companies.
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THE NEXT STEP . ..

The Young Professional community is eager to start moving forward to assist community ileadership
improving the TCities and making it more conducive for Young Professionals. Our goal is to work with
the existing Young Professional groups and community leadership to achieve our goals.

The Young Professional community acknowledges that thesctiasired will not occur immediately.
They also understand the need to engage the future generation of Young Professionals.

The | evel of commitment iIs strong but is detern
participate in community peajts is based on their personal feelings about the project and their

availability of time. They need to have an easy way to respond to project requests and stated that

good leadership is key. They realize that they are the generation with the mosablisposome, and

are very receptive to patronizing estabhsénts

WHAT6S HAPPENI NG NOW
YPTC has recently been asked by community leaders to tell them specifically what restaurants Young
Professionals would like to see in the community, what reta&ileveoild like to shop at, and how
theywouldlike to spend their free time. YPTC has sent out this lifestyle survey to their membership
and will deliver this information back to the leadership.

Thanks to the generous support of Pacific Northwest Ndtataiatoy, the City of Richland, and
the City of Kennewick, YPTC now has a welbsie. YoungProfessionalsTC.oAgo0, in response to
the need for different mediums of communication, YPTC can alsaderidtacebook and Twitter.

To help Young Professionals connect with community leaders, YPTC has the Voice in the Community
group. VOICE, is made up of YPTC members who volunteer their time by attending local government
meetings on behalf of YPTThis goup providesa direct line of communication to city governments

and commurytorganizations.

TOP PRIORITIES OF 2009
For 2009, YPCR is focusing on three prioritigetting our message out to the community leaders,
2.) improving communication methaald &) formingcommitteethat address the wants and needs
described in the Charette.

MESSAGE TO COMMUNITY LEADERS
Getting our message out into the community is important to our group. YPCR has already been
asked to speak to KegnGewncikl| ameetRi cdhps anddd O
Protection. YPCR has already presented at KR
Oteasero presentation of whatds to come-. Y F
Cities Visitor ashConvention Bureau, and-Cily Regional ChamberAlso, we will try and get
members of YPCR at the table where applicable on boards, commissions, and ad hoc committees.

COMMUNICATION
The need for a centralized location of information was mentioned feqt | y i n t he pa
responses. When people come to the area it is difficult for them to get acclimated into the
community. Not knowing what is happening in the community makes it difficult to feel like you
belong. Creating a centralized locatitor information and advertisinghould make it easier for
those new to the area to firttleirplace. Our goal is not to create something new, but to work
with what currently exists and improve on that. Once this has been completed our mission will be
to educate the public on where they can find this information.

FORMATION OEOMMITTEES
To help achieve the wants and needs of the Young Professional comenanitpnamittees will
be formed: Wice planning, communicatiotigiural diversity, next YouRgofessionakervice
project, and Young Bfessioal philanthropy.The chairs of these committees are the members of
YPCR. The chairs were selected based on the mission and focus of their group/organization.
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VOICE COMMITTEEHAIRED BY YPTC
The Voic&€ommittee is responsible faroviding a direct line of communication to city
governmentand communytorganizationandc oor di nating quarterly |
Economi®evelopment offices anitie YPCR group.

PLANNING COMMITT&EHAIRED BY BEAQHNEXTGEN
ThePanningCommittee will be the Young Professional representative for the Economic
Development committees for each of the cities.

COMMUNICATIONS COMMITREHAIREBY TRCITIES VISITOR AND CONVENTION
BUREAU, TRITY REGIONAL CHAMBER OFMERCE, AND TRIDEC
The Communications Committee will focus on creating a mei$gage to send out to
businesses, apartment complexes, realtorgd&hdepartments covering pertinent information
to get people acclimated to the Tities.

Work with existig organizationsCB Tri-City Herald TriCity Eventdp establisha
centralized calendar of events

Coordinate with the cities Information Officers on ways to communicate more effectively with
this demographic.

Work withT R I DHEBrénding Group to hép create the fi-Citiesbrand and value
proposition statement

And finally, vork with WSU andhe City of Richland to start creating the college town feel

CULTURAL DIVERSITY COMMITHERED BY PASCO CHAMBER, HISPANIC CHAMBER AND
YPTC
The Cultural Dévsity Committee will focus on bringing all the Young Professional groups
together to achieve cultural acceptance and awareness.

Work with local community centers to have more cultural activities (cooking classes, movies,
dance classes, etc.).

NEXT YOUNGROFESSIONAL GENERATTONIMITTEECHAIREBY TRCITIES VISITOR

AND CONVENTION BUREAIEPANIC CHAMBER, PASEBMBERRICITY REGIONAL

CHAMBER OF CONMERCEAND TRIDEC
The Next Young Professional Generation Committee will focus on creating a mentoring
up/down program. This program will glve Young Professionals the opportunlty to mentor hlgh
school studdsandr ecei ve o0l i fe coachingo6 from promi

SERVICE PROJECT COMMSITHEIRED BY MEDLUMBIA ROTARACT
The Service Project Committee will be involved with projects that impi©itedri
aesthetically (i.e. beautifying Coloia Park, helping with improving the appearance of the
Uptown, etc.).

PHILANTHROPIC COMMNEB CHAIRED BY YOUNG DEB SOCIETY
The Philanthropic Committee will be involved with activities that improveGhied through
philanthropy.
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APPENDIX A#1 SUGGESTION TO LIBBARSHIP RESPONSES

Note: The number of duplicate responses is depicted by the number of *.

= =4 =4 2

A unified downtowd The Riverfront.

Urbanization. Down play the oOnucl ear wastel a
Cities an atual city.

Devel op a oriverwal ko that t akCdiesewrrdexistimthafigse o f
place. One that is similar t&"&treet in Austin or Mill Avenue in Tempe, that incorporates small
boutiques, good eats, live music venbgs/restaurants, arts, but do so with charm and attention to
detail. Make it aesthetically pleasing.

City planning and future development . . . more arts/entertainment, walkability focused living!!
Building a real central downtown area with easy actress all parts of town seems to be the theme.

Combine the power of K/P/R/ and create a valuable metro area for us/them to work, live, play in
and be proud of.

Choose a central location, fill in the gaps and please dress up the on and off ramps. Thhglould
the appearance and feel so much.

Downtown shopping/dining area around the riverfront . . . riverwalk like San Antonio, Houston,
downtown feel like Boise . . . not huge but central and quaint.

Waterfront pedestrian only shopping/condo area.
Create a cwntown with a 20 mimalkinglifestyle/sense of community DOWNTOWN!
Create WATERFRONT downtown, with shopping, restaurants, and entertainment mixed.

Instead of moving the fire stationvempit-use a | ot of glass in the d
look and see the vehicles. Leave Station 1 where it is (Swift and G."Way).

Bridge from West Pasco to Richldwe ar WSU campus. Pasco has be
people to buy homesd6, but they work in North

Putefbrt i nto building/ debelt owpieng waeatebtedoeasrt
developing further away/outskirts areas.

Utilize riverfront property (Columbia Park). Riverwalk, amphitheater, shops, boutiques, bars, bistros,
cafes (i.e. San Amm).

Riverfront property with da@ccess. Commercial development on the river (businesses,
entertainment, restaurants, etc.).

Downt own area with shows, caf®ds, street perf
animals. This could be donehwi@olumbia Park. Putting more to do in the park and connecting it to
t he mal | area with more businesses and wal kin

is now. Adding merry go round. Place to sit by the river and mingle.
Updated outlet mih
More urban feel without upward growth.

Maximize our greatest assets: rivers, parks, sunshine. Build up prime real estate with businesses and
community fun.

Wal king distance. Americads downtown coul d |

No giant skyscrapers! ND ©Seditle or YA o Rbrtland. dRegamntrify. c i
Localize/centralize but keep it suburban feeling.
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o Generally agree but we do need to halt outward expansion, go 2 stories instead of one.
Downtown on rér-shopping are, café, bistro.
Downtown! SomewhedeClover Island, Richland Y?

Locally owned restaurants/bars/wine tasting rooms in one @@awntown Richland with mixed use
buildings office/retail/residential.

Downtown shopping, working, playing, wagk
Attractive, appealing marketing and communications materials. Our demographic often overlooks

existing marketing, because it does not look important or exciting. Use photos of young professionals.

Avoid default and boring fonts.
They s hoyound prdfessiohals koregranted and they should be allowed a voice.
Better marketing of wine industry by all three cities (Walla Walla).

| believe many young adults move here without knowing anyone. Without a network beyond co
workers, some people strdgdo adjust. Community common interest groups keep people busy,
entertained, supported by friends, and in theQities. Expand common interest groups. Good
current examples: YPTC, Rotaract, United Way YLS, Sports Leagues. Future possibsitiegsmore
leagues, board/card/videogame groups; arts & crafts groups . . . possibilities are endless. AND, an
effective method of communicating community events/group gatherings.

Bring in companies that do work outside th€ifies only. I.E. engineeringrk for large
infrastructure projects in Texas (example) done here in TC.

Fully support the development of the research district.

Attract more young professional jobs, more opportunities for families, and as off as it sounds,
entertainment.

Small business
More opportunities for creative professionals: marketing, graphic design, videography, print press.

Focus on bringing head offices of large corporations. Promotions mean moving out-Gittes. Tri
*%*

Growth and development planning and managemeptdwide diversity of commercial and
residential areas that appropriately transition from use to use and value to value.

Business is welcome -Clities welcomes new businesses however we need to get more support from
Western WA (i.e. AREVA).

High paying ¢pbs and lower taxes for business owners.
Lower corporate taxes for large business.
Quiality of life.

Support outdoor activities like road and mountain bicycling, hiking, and kayaking. Support evening
entertainment such as the performing arts (of all genW#¥e definitely need more dancing and

music performances. When young professionals have families, they want playgrounds and schools
they can walk their dogs to.

More culture of all sorts.
Social, cultural, educational enrichment opportunities.
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It come down to activities and job diversity. One of the hardest things for myself when | first moved
here was finding out what to do and meeting new people. | was entirely dependent on my work
environment to find things to do on weekends, places to gd)Mettieed to encourage alternatives

to obar hoppingd such as famous speakers, bet
and more community events during the winter. With all of this, make sure that these events are
thoroughly advertised thrgh newspapers, fliers, radio, television and on the web.

Amphitheatre/concerts
Hold annual tournaments for young professi@nalg. golf/soccer etc.

Toyota Center. Improved and larger venue. Better video boards, sound system and lights. Help
teams erdrtain their fans. Concefisig names. More shows and entertainment.

o Venue should be able to convert easily to accommodate a variety of events and cost
effectiveness!

0 More restaurant options surrounding the center. No chain restaurants though.
EXPANEDUCATION. IT WILL BRING YOUNG PROFESSIONATS HERE.
Affordability: housing in large cities v. expensive.

Keep affordability of housing in mind when/if expanding.

Nighttime mass transit (buses). Better venues for events (clubs, art halls). Walkhlde/bi
downtown.

Transportation: getting from one area to anth
service i s expensive. Maybe odownt owndé devel
another solution?
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APPENDIX@BDEFINIDN OF COMMUNITY RENSES

Note: The number of duplicate responses is depicted by the number of *.

1 Family, friends, social network. Through the web.

1 Community is a group of people who live and grow in a common area, who care about that area,
and want to mhe the best of it for themselves and the future occupants. We need more info from
the city governments, not in the form of a boring TV channel, but thru newsletters sesateddyt, bi
at the least. #1 community value will always be families.

1 A network dpeople who help develop their environment and share the benefits of living in proximity
of one another. This could be culturally, spiritually, economically, socially, etc. More volunteerism.
#1 community value would be consideration for your neighbors | 6 m not sure how
communication question: talking, internet, hand gestures, smoke signals . . .?

1 A great way to involve the various towns would be to hold more events like the fair or boat races,
where all cities are involved and parnpiate.

T A sense of belonging, feeling that your voice
1 Churches, schools, parks, teams, projects, downtown . . . my #1 community value is civil responsibility

1 Community is taking care of each other. TGilgasat opportunity. We are exporters to the rest of
the state. We grow wonderful food and make wine that is wacbwned. We need to capitalize
on keeping our community healthy and proud of their accomplishments. If we stopped sprawling, and
re-buit the housing that was never meant to last we would revive walkable and a closer community.

1 This town(s) really needs a unifying media source. If only REACTOR was still in operation. Damn tha
Pogue.

1 People living together in the same space, interastififg on a daily basis and relying on each other

to meet our needs. Communities eouffeienesotmgbl!l i sh
involvement would be doing what | do so that others can take advantage of not having to do it
themselvesCo mmuni ty pride is a #1 value, itds the
take care of the city and each ot #fodace when ti m
communication, without it | feel pretty isolated.

T 1 | ove t he smpadlmpidedutnotitbirikinge Industry is promoted thanks in large part to
TRI DEC and the ports, and cost of Iliving is f
community and communicating is part of the reason | am with YPTC. Betneerbal good
burger joints, live musmese ( t hat i sndét heavy metal or ol d r o
entertainment. Woul dndt it be nice if we did

1 Neighbors and front porches make up a community.

1 Safety and trust among neighbors, a helping hand nearby when needed. | want to know when there
is a major need or decision to be made so | can offer assistance. A website to communicate or emails
from an organization like YPTC.

i Safety, cleanliness, resm, enough activities for all sorts to come together with.

1 Tolerance. Which means fromdathe city kids who come in and have never lived anyplace with
fewer than a million and the smal |l dssmwne trds eloe
nicer to each other.

1 We should be a community built around the rivers. The rivers should be the focal point of the
community . . . shopping, dining, entertainment should be centered arourkeatwalerwalk.

i Cohesiveness
1 Culture diversity
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Building ocommonalities
Community radio station

Meeting other people

TV Guide community show
Communication network team
Community website

Networking groups

Coverage onlyd Yakima, TfCities 2d
Family. Where will you bring thenpark.
Z00, aguarium, wine.

No ugly marketing.

Images: lots of people in parks.

Put prisoners and juvenile offenders to work for the community (i.e. trash pickup on hwy, recycling
center opportunitie® more civic involvement.) Have community provide info/aid/incentives to family
member® f of fenders, in order to oObreak the cycl ¢

Communicateeed a community website with info on events, restaurants, shopping, nightlife, etc. and
small business.

o A unified, well advertised website.
More truly o0l ocal é businesses.
Integrating cultures.

Parkspotential for great venue
o Plays, musical acts, like the Gorge.

Town square. Richland, Kennewick, Pasco.

Transportatiod Night transportation.

Give back to community.

More multicultural diversidrforeign film, arts, dances, food events.

In communicatied cities, ports should use graphically appealing and attractive (to young profs)
marketing. Show photos of young people, good colors, no default fonts!

Expand university to full scale. Olympic size pool, residence halls, riverfront, full vineyard, etc
Art on all freeway entries that reflect are&:™*
2-story uptown and revitalize alley down the middle into walking street. Great place for markets.

Multicultural peoplé different skin colors, races, religions, sexual orientation. How? Celebrating th
difference between people.

Community means working together (all 3 cities). It means having places to play together too. A
downtown. Community means working together for the benefit of all.

Ability to talk to strangers in grocery lanes. People whgenia traffic.
One city.
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Attract future young professionals who already exist in the akesep our HS students here with

great professional/social prospectExample: hold expo/skip day incentive that reaches out to
schools to bring kids to learn about community. Have young professionals, businesses, non profits,
sports teams, musgito excite future growth of the TC.

Visible and representative art in €acity, defining its history, culture and vision for future. For
example: street murals, freeway/overpass art, bus stop shelter art to create recognition. More cost
effective than statues, etc. Seattle International District had dragons made to awrag sireet

lightsd awesome.

Communication network estab. to notify young prof. and others about opportunities, events and social
networks (website/texts/newsletter) we all subscribe to/report info to.

Gardens and parks but zeroscape!!!!
#1 Community vakid family and friends.
Diversityd Age! Religion! Ethnicity!
Water park/theme park on outskirts.
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